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Abstract Many products released in agile development that should be able to respond
quickly to customer requests based on customer feedback do not satisfy customers,
that is, do not lead to sales. In this study, we assume that the cause is that the
development team attaches great importance to customer requirements and neglects the
value of the customer. We conducted a hypothetical verification that the introduction
would allow the customer to release a truly satisfying product. We report the
hypothesis test results of each researcher who participated in this study.
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